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Create new logo and new packaging 
designs for Hummus Goodness, a local 
hummus company in Michigan. The 
main goal of the owner was to give the 
company a professional brand identity 
that supports their message that using 
fresh ingredients = better hummus.

SOLUTION:
The new branding showcases the 
brand’s statement and purpose as 
a hummus company using only fresh 
ingredients. The colorful packaging 
with the abstract smile excentuates 
the goodness of their hummus and 
solidifies their name as “Hummus 
Goodness.” This new branding made 
the company look more professional 
and they quickly grew to become a 
national hummus brand.
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OBJECTIVE:
Create a new logo for Belmar Oakland, 
an assisted living and memory care 
facility in Troy, Michigan. The main goal 
of the owner was to give the company
a professional and memorable brand 
identity that portrayed trust and the 
luxury personalized care they provide 
to their senior residents. 

SOLUTION:
The logo showcases the brand’s 
statement and purpose to provide 
personalized care to their residents.
Blue is known to be a trustworthy color 
for businesses, but using this deep rich 
blue also showcases luxury. The logo 
itself is two cursive B’s back to back that 
forms an abstract visual of a person with 
their arms in the air where the “B” for 
Belmar encompasses the individual with 
loving care.  

BELMAR OAKLAND





OBJECTIVE:
Create a logo for the “Line Dancing 
with JEnergy” company with the “J” 
to appear like a cowboy boot. The 
main goal of the owner was to give 
the company a professional brand 
identity when they were the official 
line dancing event at the 2017 Faster 
Horses Festival - a three-day country 
music festival that is nationally known 
for its impressive lineup of big country 
singers, camping grounds and lots of 
line dancing in cowboy boots.

SOLUTION:
The logo showcases the brand’s 
statement and purpose as a line 
dancing service company with the 
western typeface and a cowboy boot 
representing the “J” in the “JEnergy” 
company name.  

JENERGY
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OBJECTIVE:
Create a logo for the Mancini Holdings, 
an industry leader company for 
property management, construction 
and development in Michigan. The 
main goal of the owner was to give 
the company a professional brand 
identity that was clean, modern and all 
encompassing to their multi-faceted 
company.

SOLUTION:
The logo showcases the brand’s 
statement and purpose as a strong 
and trustworthy construction company. 
The logo has clean, modern lines that 
interconnect and form the letters of the 
M and the H in “Mancini Holdings.”
The blue color selection is a subtle nod 
to the blueprints used in their industry.
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